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About us

Since 2018, as an international journal published on the web, ADWEN HOUSE
PUBLISHING LIMITED is dedicated to the dissemination of fundamental knowledge in all
areas of scienceresearch.

The main purpose of the International Journal of Management Science Research
(IOMSR, ISSN: 2536-605X) is to enhance our knowledge spreading in the world under the
freeopinion publishing principle.

It publishes full-length papers (original contributions), reviews, rapid communications,
and especially it publishes any debate and opinion in all the fields of Management
Science Research.

The International Journal of Management Science Research (IJMSR) aims to establish
itselfas a platform forexchangingideas in new emerging trends that needs more focus and
exposure and is alwayscommitted to publish articles that will strengthen the knowledge of
upcoming Researchers and Scientists.

This journal is a high-standard and high-level peer-reviewed academic journal. The
editors encourage contribution of articles with theoretical and practical related to
education.

Plagiarism is strictly prohibited in this journal.
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When writing articles, users must indicate the author and origin of the original text and
mark the revisions made to the articles in this journal. On the Final Right of Interpretation
of Copyright of Articlesin thisJournal belongs to ADWEN HOUSE PUBLISHING LIMITED.
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